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HEVIPOKOI'HI/ITI/I@HOE NCCNEOOBAHUVE BU3YAJIbHOI O BHVMAHUA
NMOTPEBUTENEU NMPUN OCYLWECTBJ/IEH/ BbIBOPA B MUHTEPHETE!

NEUROCOGNITIVE EXAMINATION OF VISUALATTENTION OF CONSUMERS
WHEN MAKING CHOICESONTHE INTERNET

B cTaTbe 060CHOBaHa aKTya/lbHOCTb TEMbI CCNEA0BaHMA, NpeACTaBeH aHa/M3 BTOPUYHOI MapKETUHIOBOW MH(hOpMaLymn No
[aHHOMY BOMPOCY, TEOPETUYECKNI1 0630p NCTOUHMKOB IMTEpaTypbl. ABTOpaM NPOBEAEH KOMM/EKCHBIV aHa/IN3 aCCOPTUMEHTA
MO/1I0Ka KOpPOBLErO MUTHLEBOrO B MHTEpHeT-MarasuHe METRO Cash and Carry (OOO «Puteiin Mponeptu 6») Ha npegmeTt
YCTaHOB/EHWS TOPrOBbIX MAPOK, YACTOTbI MX BCTPEYAEMOCTY, HA/IMUKS CKUAOK U UX pasmepa, CpeaHein cToumoctu 1 ef. yrnakoBKu
MO/10Ka KOPOBLEr0 MUTLEBOIO B 3aBUCMMOCTY OT NPeSCTaBNeHHOV TOProBoi MapKu. YCTaHOB/eHa NpesCTaBeHHOCTb acCopTy-
MeHTa MOJIOKa KOPOBbLEr0 MUTLEBOTO B MHTEpHeT-MarasuHe METRO Cash and Carry B 3aBUCMMOCTM OT TUMA YNaKOBKK, a Takxe
B 3aBMCUMOCTM OT CPOKa ero XpaHeHwsl, NPeaoKeHO AepeBo 3aBUCMMOCTY TuMa YNakoBKWM MOSIOKa KOPOBLErO MUTLEBOIO,
peann3yemoro B MHTepHeT-MarasnHe METRO Cash and Carry, 0T cpoka ero xpaHeHusi. OCyLLeCcTBAeH aHaIM3 MOCELLaeMOCTH
calita MHTepHeT-MarasnHa METRO Cash and Carry (OOO «PuTeiin Mponeptu 6») Ha NPeAMET KONMYeCTBa NEPEXO0B Ha Hero,

! ccnepgoBaHMe BbIMOMHEHO NPy hMHAHCOBO Noaaepyxke PO dU B pamkax HayuHoro npoekTa Ne 20-010-00473 A
«MccnepgoBaHme MHDOPMALMOHHOW aCMMMETPUM Ha OCHOBE METO/0B ¥ a/ITOPUTMOB HEMPOMAaPKETUHIa»
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B TOM YMC/Ie MO MecsiLilaM KaneHAapHOro Nneproaa, a Takke MHAeKca kayecTBa caiita. MyTem npoBeseHWs HelipOMapKeTUHIOBOIO
3KCMepMMeHTa aBTOPaMM UCCNEA0BaHO BU3yasibHOE BHAMAHWE U MHTEPEC NOKYMaTe/ei K ToBapaM Ha BUPTYaslbHO NOSIKe UHTep-
HeT-marasnHa METRO Cash and Carry (OOO «PuTeiin MNponepTut 6») ¢ NCMOMb30BaHNEM CTALMOHAPHOIO aiTpekepa, YTo
MO3BONWNO BbISIBUTb OCOBEHHOCTI MOKYNaTeNbCKOrO NOBEAEHUS NPU BbIGOPE TOBapa Ha OHMalH CTpaHWLE NPeAnpuaTUS 1
YCTaHOBWTb (DaKTOPbI, BAUSIOLLME Ha HEFO, CPeAM KOTOPbIX CeAYeT BblAENUTb: MECTOPACMO/NOXEHWE NOTPEOUTENLCKIX TOBAPOB
Ha BUPTYaNibHbIX MOMIKaX, M3BECTHOCTb TOProBbIX MApPOK MOTPEGUTENLCKUX TOBAPOB, OrPaHUYEHHOCTb / HEOrpaHUUYEHHOCTb
(hMHAHCOBbLIX BO3MOXXHOCTEN MOKynaTesei, reHaepHble 0CO6EHHOCTM MOKyNaTenei.

KntoueBble Cnosa: NoTpebuTeNb, NOBEAEHWE NOTPEBUTENS, NOTPEOUTENLCKMIA BLIGOP, HEMPOMAPKETUHT, HEAPOKOrHUTUBHOE
1ccnesoBaHe, MapKeTUHIOBOE UCCEA0BaHe, MPOAOBO/LCTBEHHbIE TOBAPbI, MHTEPHET-MarasvH, MHHOPMALLMOHHAs aCMMETPUS.

In the article, the authors substantiate the relevance of the research topic, presents an analysis of secondary marketing
information on this issue, a theoretical review of literature sources. The authors carried out a comprehensive analysis of the
assortment of drinking cow’s milk in the METRO Cash and Carry online store («Retail Property 6» LLC) for the establishment
of trade marks, their frequency of occurrence, the availability of discounts and their size, the average cost of 1 unit of drinking
cow’s milk packaging, depending on the presented brand. The representation of the assortment of drinking cow’s milk in the
METRO Cash and Carry online store, depending on the type of packaging, and also depending on its shelf life, was established.
The analysis of the website traffic of the METRO Cash and Carry online store («Retail Property 6» LLC) was carried out for the
number of clicks to it, including by months of the calendar period, as well as the site quality index. By conducting a neuromarketing
experiment, the authors investigated the visual attention and interest of buyers in goods on the virtual shelf of the METRO Cash
and Carry online store («Retail Property 6» LLC) using a stationary eye-tracker, which made it possible to identify the
peculiarities of consumer behaviour when choosing a product on the company’s online page and to establish the factors
influencing it, among which it should be highlighted: the location of consumer goods on virtual shelves, the popularity of brands
of consumer goods, limited / unlimited financial capabilities of buyers, gender characteristics of buyers.

Keywords: consumer, consumer behaviour, consumer choice, neuromarketing, neurocognitive examination, marketing research,
food products, online store, information asymmetry.

BBEAEHUWE

CokKpalLeHe JoXof0B HaceneHus Poccuiickoi deaepauui, cBs3aHHOe C NaHAeMUEN, MOSBIEHNE HO-
BbIX CyObeKTOB X03AMCTBOBAHMSA Ha PbIHKE PO3HUYHON TOProB/IN CNOCO6GCTBYET COBEPLLEHCTBOBAHMIO
[eATeNbHOCTN AUCTPUBLIOTEPOB AN CBOMX KIMEHTOB. OfHOM U3 HUX ABNSETCA BOSMOXHOCTb KyMNWUTb
Heo6xofuMble TOBapbl OH/IaliH, HanpruMep, Yepe3 MHTePHET-MarasvHbl. 3aKyrnky TOBapOB B Takoi ¢op-
Me MO03BO/NAKT NOTPEOUTENIAM NOMYUNUTb 3HAUUTE/IbHOE KOMIMYECTBO MH(OPMaLMK O NPoSyKTax, cpas-
HUTb UX KAYeCTBEHHbIE MapaMeTPbl U LieHbI, a TaKXXe NPOBECTM UX OLLEHKY CO CTOPOHbI MO/b30BaTesei 1
6bICTPO NPMOGPECTY TOBaP-HOBUHKY.

OfHOBPEMEHHO peanu3aLys ToBapoB Yvepe3 VIHTepHeT NpefoCcTaB/feT Onpese/ieHHble NpenmyLiie-
CTBA PO3HWYHbLIM MOCPELHMKaM, NMOCKONbKY OHa He TpebyeT 3HauuTeNbHbIX 3aTpaTr U obecneymsaeT
0XBaT HOBbIX CErMEHTOB pblHKa. OfHaKo, He BCE AWUCTPUOLIOTOPBLI pacCMaTpuBatoT UCMOJb30BaHMe
VHTEPHET-TEXHOOTMIA Kak BaXKHOe Hanpas/ieHne pocta 06beMOB NPOAAXK CBOVMX TOBAPOB W Harpas/e-
HWe NOBbILLEHNE KOHKYPEHTHbIX NMPeUMYLLECTB Ha PbIHKE.

AHann3 BTOPUYHON MapKeTUHIOBOW MH(OpMauun CBUAETENLCTBYET O TOM, YTO B 2018 . 06bem
peasn3aumm ToBapoB Yepe3 NHTEPHeT-MarasviHbl B MMPOBOM MacluTabe coctasun 2 TpaH. gonn. CLUA
(yBenuumncs Ha 6 % no cpaBHeHMo ¢ 2017 1.), a yke K 2020 . oXXmaaeTcs pocT B ABa pasa, T.e. OKOMO
4 TpnH. gonn. CLUA [1]. Mo gaHHbIM Radius Group 06beM pOCCUIACKOTO pbiHKA VIHTEPHET-TOProBv B
2019 r. gpoctur 1,7 TpaH. py6. [2].

Cpefy nnaepos Npofax — ofeXxaa 1 00yBb, [OMALLHAA 3NeKTPOHUKA, KHUMU. OfHaKo, aKCnepThbl
YTBEPXKAAIOT, YTO B HbIHELLIHMX 3MWUAEMUONOTMYECKMX YCTOBUAX BECbMa NepcrneKkTnBHa VIHTepHeT-Top-
roBns NPOLYKTaMu NUTaHUs, KOTopast y>Ke aBHO aKTUBHO pa3BuBaeTca B EBpone. B yacTHOCTH, elle B
2011 r. 12 % Bcex nonb3osaresnei VIHTepHeTa B F'epmaHunm yxxe NOKynaam nux B CETH, NpuyeM, Npu 3akase
6onee 60 eBpO, MPOAYKTLI NUTaHMA AocTaBnAoTCA becnnatHo [3]. bonee 36 % PO3HUYHbLIX MOCPEAHM-
KOB B MVpE, TOPrYHOLWMX JaHHOW NPOJYKLMER, NCNONb3yT MHOMOKaHalbHble METOAbI NPOLAaXH, Mo-
CKONbKy 3TOro Tpebytot notpebutenn. Hanpumep, 8 CLUA 31 % nonb3osatenei VIHTepHeTa 3akynatoTt
MPOLYKTbI MUTAHMA C ero UCMob30BaHNeM, a 6osee 25 % PO3HUYHbLIX TOProBLEB NPU UX peasn3aL
NCMonb3yoT MOBWNLHOE NPUNOXeHKe [4].

BcrefcTsue LMPOKOTO pacnpoCcTpaHeHUs CMapT(OHOB U UX aKTUBHOMO UCMO/b30BaHWsA, POCT JOCTY-
na notpebutenein K 3G-NHTepHeT, nossneHne Apple Pay 1 gpyrux cuctem 6eCKOHTaKTHOro nposege-
Hus pacyeToB 60nee 30 % BCex OHMaWH TpaH3aKLUiA B M1pe NPOBOAMTCS C UCNO/b30BaHMEM MOOW/Ib-
HbIX YCTPOWCTB.
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B nocnefHee BpeMs BONPOCHI UCMNO/b30BaHUA VIHTepHEeTa Kak BaXXHOI0 Hanpas/ieHWs NpSMOro map-
KeTVHra akTVBHO 00CY)KAat0TCA B Hay4HOI nnTepatype. Tak, VIHTepHeT-Toproens n 0CO6eHHOCTM No-
TMCTUYECKOTO NpoLecca B AaHHOM cepe AedTeNbHOCTM paccMaTpuBaroTces B pabotax A.A. Knsum n
A.A. 3axapoBoii [5], npuBoguTcs psg Npobiem 1 NepcnekTUB TIOrMCTUKM B UHTEPHET-TOProB/Ie Ha Npak-
TUKe, CHOPMYNMPOBaHbI OCHOBHbIE CNOCOObLI PeLLeHns 3TX BONpocoB. B ctatbe H.B. 3010T0BON [6]
paccMaTprBatOTCA OCHOBHbIE TEHAEHLMM Pa3BUTUA PbIHKA 3/1IEKTPOHHOM KOMMepLmn B Poccum 1 nepc-
MEKTVBbI ero TEXHO/OrMYECKOro passuTus B OyayLuem.

VIHTepHET-TOProBns 1 ee pa3BuTUE B COBPEMEHHBIX YCN0BUsAX U3yyeHo H.A. Bockonoswu [7], rae
060CHOBaHO NPUMEHEHMe YCYT MHTEPHET-TOProB/M B cthepe NOTPe6UTENLCKON KOOMNepaLmm B KauecTBe
HanpasNeHNA MOBbILLEHNSA KOHKYPEHTOCMNOCO6HOCTK. iccnefoBaHve, NpoBeaeHHoe yyeHbimuy J1.6. La-
6aHoBoi 1 C.B. 3t031HOI [8], N03BOINNO OLEHNTL: 3(PEKTUBHOCTbL PA3BUTUA NPEANPUATU OTeUECTBEH-
HOr 0 PbIHKa NPOAOBO/bCTBEHHbIX TOBAPOB; CTENEHb BIMAHWS BHEAPEHWUS NHPOPMALMOHHBLIX TEXHOOT U1
Ha ypoBeHb Npofax. [ NpoBefeHns UcCcnefoBaHNs UCNO/b30Balacb METOAMKA, OCHOBAHHAs Ha Teo-
pun 3hheKTUBHOM KOHKYPEHLMMW, NPeAcTaBnsAowWwas cob0i pacyeT Tpex rpynn nokasaresneli KOHKypeH-
TOCMOCO6HOCTY 1 anpobupoBaHHas Ha MPUMeEPE HECKOMbKNX MPeLNPUSTUIA 0TeHeCTBEHHOMO PbiHKa NPo-
[0BO/BbCTBEHHbIX TOBAPOB.

Cnocobbl JOCTaBKM TOBAPOB B UHTEPHET-TOProB/e onucaHbl B.O. BUHOKypoBoii [9]. O3HakomieHne
C OCHOBHbIMY (hOPMaMW 3N1EKTPOHHO TOPrOBAW U MOHATUEM MHTEPHET-MarasuHa NpoBefeHo B Ny6nKa-
umm A.A. 3aBbsnosa, K.A. AHHeHkoBol, A.C. AknmoBa [10]. A.IN. MakcumoBoii [11] pacCMOTpEHbI
OCHOBHble TEHAEHLMN Pa3BUTUA KaK MHTEPHET-TOPrOB/M B LIE/IOM, TaK M OTAE/IbHO PbliHKA UHTEPHET-
TOProB/v NPOAYKTamu nuTaHusa B Poccum, npoaHann3vpoBaHO COBPEMEHHOE COCTOSIHUE JaHHOTO BUAA
[eATeNbHOCTW, ONpefe/ieHbl KNKYeBbIe UTPOKY Ha LAHHOM PbIHKe.

MOCTAHOBKA 3A40AYU

Llenbto cTaTby ABASETCA HEMPOKOrHUTUBHOE UCCef0BaHMe BU3ya/lbHOro BHUMaHWS NoTpebutenel
Mpw oCyLLecTBNeHUM BbI6Opa B VIHTepHeTe. [Ins AOCTMKEHUSA NOCTaB/EHHO Lieny He06X0AMMO PeLnTb
PAL 3a4a4mn UccnefoBaHNs:

- MPOBECTMN KOMMN/IEKCHBIV aHaIM3 acCOPTUMEHTa MOJI0Ka KOPOBLENO NUTLEBOIO B MHTEPHET-Marasu-
He METRO Cash and Carry (OOO «Puteiin MponepTn 6») Ha NnpeaMeT YCTaHOB/IEHWNS TOProBbIX Ma-
POK, YaCTOTbl X BCTPEYAEMOCTM, HANNUMS CKULOK U UX pa3Mepa, CPeAHel CTOMMOCTY 1 ef. yNakoBKu
MO/I0Ka KOPOBLErO MUTLEBOIO B 3aBUCUMOCTM OT TOPrOBOI MapKu;

- YCTaHOBUTb NPeLCTaB/IEHHOCTb aCCOPTUMEHTA MOJIOKa KOPOBLETO NMUTLEBOIO B MHTEPHET-Marasu-
He METRO Cash and Carry B 3aBUCMMOCTM OT TWNa YNakoBKK, a TaK)Xe B 3aBUCMMOCTY OT CPOKa ero
XpaHeHws;

- OCYLLECTBMTb aHam13 NoCceLLaemMocTu caifTa MHTepHeT-marasuHa METRO Cash and Carry (OO0
«Putelin MponepTtu 6») Ha NpeAMET KOMYECTBa NEPEXOLOB Ha HEro, B TOM YMC/ie N0 MecALam KasieH-
[apHOro nepuoga, HAEKCa KavecTsa caiTa;

- NyTeM NPOBeLeHNA HeiPOMapPKETUHIOBOI0 3KCNEPUMEHTA NCCNEeA0BaTb BU3yaslbHOE BHUMaHWE W
MHTEepecC NOKynaTesieil K ToBapam Ha BUPTYaslbHOW Nonke nHTepHeT-MarasuHa METRO Cash and Carry
(OO0 «PuTeiin MponepT 6») € NCNONb30BaHNEM CTALMOHAPHOIO anTpekepa, BbISBUTb 0CO6EHHOCTH
MOKyNaTeNbCKOro NoBeAeHns Npy BbIbope ToBapa Ha OHNalH CTpaHULEe NPEANPUATUA U (haKTOPbI, BNNS-
tOLLME Ha Hero.

PE3YJIbTATbI

3Ha4YMMOCTb OHMaWH NPOAAX AJ1 TOProBbIX NPEANPUATUIA NOATBEPXKAAETCA NPUCYTCTBMEM B VIH-
TepHeT-Cpefie Kak KPYMHbIX, TakK CPeLHNX U MESIKMX ONTOBbIX Y PO3HWUYHbLIX TOPTrOBLIEB, Peasin3yHoLLIMX
Kak NpoA0BO/IbCTBEHHbIE, TaK 1 HENPOLOBO/IbCTBEHHbIE TOBAPbI 1 NMPUB/EKAIOLLMX TaKMM 06pa3oM fo-
MONHUTENbHBIX NOTPebuTenei. IHTepeceH Obin aHann3 acCOPTUMEHTA CaiiTa 1 BbIGOp NOTpebuTensmMu
MPOLOBO/IbCTBEHHbIX TOBAPOB, BXOAALLMX B MPOLYKTOBYHO KOP3MHY 1 Hambosee 4acTo NpuobpeTaemblX.

B gaHHON CBA3W, C LieNbio aHasM3a acCOPTUMEHTA MO/IOKa KOPOBLENO MUTLEBOTO B MHTEPHET-Mara-
3mHe METRO Cash and Carry (OOO «Puteiin Mponeptn 6») Hamn OGbln UCCNeAoBaH CaT JaHHOMO
npeanpuatua [12]. Cnefyet OTMETUTb OFPOMHbIA BbIGOP 3TOr0 BUAA NPOAYKLMW, KOTOPbIA NpeAcTas-
NneH 27 TOprosbiMM Mapkamn. Ha pucyHke 1 oTpakeH aCCOPTUMEHT MOJ/IOKa KOPOBLErO MUTLEBOIO B
nHTepHeT-marasuHe METRO Cash and Carry.

W3 pucyHka 1 BUAHO, YTO B 60/1bLUEM KOMMYECTBE NPeACTaB/1IEHO MOIOKO KOPOBbLE MUTLEBOV TOPToO-
BOi mapku (TM) «omuk B depeBHe» (12,3 %), 9,6 % npuxoanTca Ha gonto TM «[poCTOKBALLMHO,
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Ha/m4yuve TOProBov Mapku,

Benbii  [lomk B JlnaHososckoe MeTmonfpocTokBawmHo — CemeliHoe  Xopowee 3JkoHuea  3koHom  Moloko
ropos  [epesHe feno feno Group

Puc. 1. AcCOpTUMEHT MOJIOKa KOPOBLErO NMUTLEBOI0 B MHTEPHeT-MarasuHe METRO Cash and Carry
(CocTasneHo no gaHHbIM [20])

OAMHaKoBble No3numm (8,2 %) 3aHanm TM «Parmalat» n «Valio». TM «ABnga», «AceHbeBCcKas ®epmax,
«KunpXXaucKuii MONOYHBIA 3aB0f», JIMaHO30BCKOE», «eTMos», «IpsMo ¢ DepmMbl», «Ceno 3eneHoe,
«CeMeiHoe feno», «XopoLLee AeNo», «3KOHOM», «MonoyHas KynbTypa», «Moloko Group» npefcrasre-
Hbl B HaUMeHbLLEM KONMYECTBE Ha A0/ KOTOpbIX npuxogutca 1,4 %. B tabnuue 1 npefcrasneHa
yacToTa BCTPEYaeMOCTN TOProBbIX MaPOK MOJIOKa KOPOBLETO MUTLEBOI0 B NHTEpHET-Marasviie METRO
Cash and Carry.

[JaHHble Tabnuupl 1 cBUAETENLCTBYHOT O TOM, YTO B MHTepHeT-marasuHe METRO Cash and Carry
npeacTasieHo 73 No3vLyMM MOJIOKa KOPOBLETO MUTHEBOTO Pas3/INyHbIX TOProOBbIX MapPOK, OT/INYHbIE M0
06beMY, CPOKY XpaHeHWs, TUMY YNakoBKW 1 Ap.

Tak, HanbosbLUas BCTpevaeMocTb npocnexmsaetcs TM «omuk B [epesHe» (No 9 nosuyuii), TM
«[POCTOKBALLNHO» — 7 NO31LWiA, N0 6 NpuxoguTes Ha TM ««Parmalat» n «Valio», yactoTa BCTpe4aeMo-
ctn TM «Moxaiickoe» — 5, no 4 nosuumm — TM «Fine Life», «[MpaBunbHOe MOOKO» N «9KOHMBa»,
yacToTa BcTpedaemMocT TM «benbliii ropog» 1 «9KOMWK» COCTaB/SAET MO 3 NO3ULUKA, MO 2 NPUXOAATCS
Ha TM «Aro», «Rioba», «BKycHOTeeBO», «Tbicsiua 03ep» U «Hala folika», Ha 0CTa/lbHble TOProBble
MapKm SaHHOW NPOAYKLMN NPUXOAUTCA MO 1 NO3ULMK, YTO NMOTHOCTLIO KOPPENUPYET C JaHHbIMW PUCYHKA 1.
Ha pucyHKe 2 oTpaXKeHO Hann4une CKMAOK Ha MOIOKO KOPOBbLe NUTLEBOE B MHTepHeT-MarasnHe METRO
Cash and Carry.

W3 pucyHka 2 B1UAHo, 4To Ha 16,4 % MofioKa KOpOBLEro NUTLEBOrO B MHTEpHeT-MarasuHe METRO
Cash and Carry nmeetcs ckugka. Tak, B MHTepHeT-mMarasuHe METRO Cash and Carry nmeroTcs CKua-
KV Ha MOJIOKO KOPOBbe NTLEBOI ClieAyHOLLIMX TOProBbIX Mapok: «Riobax, «Parmalat», «Valio», «<BKycHO-
TeeBa», «[pocToKBaLWMHO», «Ceno 3eneHoe», «9KoHuBa», «[omMuK B [lepeBHe», «Tbicaya O3ep». Ha
PUCYHKe 3 OTPaXKeH pa3mep CK1AO0K Ha MO/IOKO KOPOBbE NMUTLEBOE B MHTepHeT-MarasiHe METRO Cash
and Carry.

W3 pucyHka 3 B1aAHO, YTo 1,4 % TOProBbIX MapOK MOJ/IOKa KOPOBLETO NMUTLEBOIO MMEIOT CKUAKY 46 %,
26 %, 25 %, 20 %, 1 14 %; 4,1 % [aHHOW NPOAYKLMM peasin3yeTcs co CKnakon 15 % % 2,7 % monoka
npogaetcs fewesse Ha 34 % v 10 %. B Tabnuue 2 1 Ha pUcyHKe 4 oTpaxkeHa cpefjHsAs CToMMocCTb 1 ef.
YNaKoBK/ MOJIOKA KOPOBLErO MUTHEBOrO B 3aBUCMMOCTU OT TOProBOW MapKu B UHTEPHET-MarasvuHe
METRO Cash and Carry.

Kak BUHO 13 Tabnuuibl 2 ¥ pUCyHKa 4 BHe 3aBMCMMOCTU OT 06beMa, TUMA YNaKoBKU M0 HanbosbLUel
LeHe (132 py6.) B uHTepHeT-marasnHe METRO Cash and Carry peanusyeTcs MOOKO KOPOBbE NUTbe-
Boe TM «Moloko Group», HeMHOro yctynaeT Mosioko TM «AceHbeBckas dPepma», «MonoyHasa Kynbty-
pa» cpefHaAs LeHa KoTopbix cocTasnseT 100,29 py6. 1 103,18 py6., COOTBETCTBEHHO.

Mo cpepHeli LeHe B pasmepe 97,75py6. 1 92,75 py6. npogaeTcs Monoko TM «ABUAa» Y «DKOHOM»,
COOTBETCTBEHHO. MO/IOKO TOProBbIX MapoK «Arox» (64,52 py6.) n «Fine Life» (62,64 py6.) peanusyeTcs
M0 CaMbIM HU3KUM LieHaM. 3TO MOXXHO 06bACHWUTL COBCTBEHHLIMU GpeHAamu 1ccneayeMoro npeanpu-
ATWSA, TaK XK€ Ha 3TV TOProBble MapKy pacnpoCTPaHAETCA camblii 60/bLLIOV MPOLEHT CKUZOK.
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Tabnuua 1. YacTtota BCTpe4aeMOCTM TOProBbIX MApOK MO/I0Ka KOPOBLETO MUTLEBOTO B MHTEPHET-
marasuHe METRO Cash and Carry *

o YacToTa 0191 TOProBOIA MapKH,
Ne n/n Ha3BaHue Toprosou Mapku BCTPEUAEMOCTI A P % P
1 Aro 2 2,7
2 Fine Life 4 55
3 Parmalat 6 8,2
4 Rioba 2 2,7
5 Valio 6 8,2
6 ABna 1 1,4
7 AceHbeBcKasa Pepma 1 1,4
8 Benbli ropos 3 4.1
9 BkycHoTeeBa 2 2,7
10 Jomuk B [lepesHe 9 12,3
11 Kupxkayuckuit MooyHbIn 3aBog, 1 14
12 JInaHo30BCKOE 1 1,4
13 Moxkalick oe 5 6,8
14 IMetvon 1 14
15 NpaBMIbLHOE MOOKO 4 55
16 [1poCTOKBALLMHO 7 9,6
17 Mpamo ¢ depmbl 1 14
18 Cenio 3esieHoe 1 1,4
19 CemeinHoe feno 1 1,4
20 Thicaya O3ep 2 2,7
21 XopoLlee f1e/10 1 1,4
22 IKOMUIK 3 41
23 OKoHwuBa 4 5,5
24 Hawa poika 2 2,7
25 OKOHOM 1 1,4
26 MonoyHasa Kynbtypa 1 1,4
27 Moloko Group 1 1,4
NTOIO: 73 100,0

* CocTaBneHo no faHHbiM [20]
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Hanwi vie ¢ kugku
Puc. 2. Hanmume CKMAoK Ha MOMOKO KOPOBbE NUTLEBOE B MHTepHeT-MarasnHe METRO Cash and
Carry (CocTaBneHo no fgaHHbiM [20])
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Puc. 3. Pa3mep CKMAOK Ha MOJIOKO KOPOBbLE MUTLEBOE B MHTepHeT-MarasuHe METRO Cash and
Carry (Coctasneqo no gaHrbim [20])

Tabnuua 2. CpefHas CToMMOoCTb 1 efl. yNakoBKM MOJIOKA KOPOBLErO NMUTLEBOMO B 3aBUCUMOCTU OT
TOProBoi Mapku B MHTepHeT-MarasmHe METRO Cash and Carry

Ne n/n Toprosasi Mapka CpefHas ueHa, pyo.
1 Aro 64,52
2 Fine Life 62,64
3 Parmalat 81,10
4 Rioba 83,33
5 Valio 88,57
6 ABnja 97,75
I AceHbeBCKas Pepma 100,29
8 Benbili ropof 86,89
9 BKycHoTeeBa 88,14
10 |/flomuK B [lepeBHe 85,69
11 Kupxauckuii MonoYHbI i 3aBog, 83,46
12 JInaHo30BCKOE 85,79
13 Moxkalickoe 87,21
14 MeTmon 83,08
15 IMpaBW/1IbHOE MOMOKO 83,14
16 [MpOoCTOKBALLUMHO 84,65
17 MNpsiMo ¢ Pepmbl 84,80
18 Ceno 3eneHoe 78,87
19 CemeliHoe feno 76,42
20 Thicsida O3ep 79,25
21 XopoLluee eno 81,18
22 IKOMUIK 78,64
23 SKoHwnBa 73,64
24 Halia foiika 86,83
25 OKOHOM 92,75
26 MonouHaa KynbTypa 103,18
27 Moloko Group 132,00

* CocTaBneHo no AaHHbIM [20]
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Puc. 4. CpegHsasa ctomMmocTb 1 efl. YNakoBKM MOJIOKa KOPOBLENO NMUTLEBOIO B 3aBUCUMOCTU OT TOp-
roBOVi Mapku B nHTepHeT-MarasnHe METRO Cash and Carry (Coctasnero no ganHbim [20])

Ha pvicyHke 5 oTpaykeHa npefCcTaBfeHHOCTb aCCOPTMMEHTA MO/I0Ka KOPOBLErO MUTLEBOTO B UHTEP-
HeT-marasviHe METRO Cash and Carry B 3aBUCMMOCTI OT TUMa YNaKoBKW.
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rnbkas ynakoska ynakoBka cpegHeit cnowcTas y nakoBka,
HKeCTKOCT U cocToswasn u3
KoM GAHaLmMu

pa3NuyHbIX MaTepyanos
Tun ynakosku

Puc. 5. lNMpeacTaBneHHOCTb aCCOPTUMEHTA MOJIOKA KOPOBLEFO NUTLEBOTO B MHTEPHeT-MarasviHe
METRO Cash and Carry B 3aBUCMMOCTM OT THMa YNaKOBKWN (CocTasneHo no faHHbIM [20])

B HambonbLuem KonnyecTse (49,3 %) MOJIOKO KOPOBbE NMUTHEBOE Peasin3yeTcs B UHTEPHET-MarasnHe
METRO Cash and Carry B N1CTOBOI YNakoBKe, COCTOALLEN U3 KOMOUHALMW Pa3/IMYHbIX MaTepnanos,
42,5 % 1 8,2 % [aHHOW NPOAYKLMM UMEIOT YNaKOBKM W CPeLHEN XeCTKOCTU U TMOKMe, COOTBETCTBEHHO.
Ha purcyHke 6 oTpakeHa npeacTaB/ieHHOCTb aCCOPTUMEHTA MO/IOKA KOPOBLETO MUTLEBOrO B UHTEPHET-
marasumHe METRO Cash and Carry B 3aBUCYMOCTM OT CPOKa XpaHeHWs.
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Cpok xpaHeHus
Puc. 6. MNMpeacTaBneHHOCTb acCOPTUMEHTA MOJIOKA KOPOBLETO NMUTHLEBOrO B MHTEpPHET-MarasviHe
METRO Cash and Carry B 3aBUCMMOCTM OT CPOKa XPaHEHWS (CocTasrieHo Mo aaHHbIM [20])

W3 pucyHka 6 BUAHO, YTO Ha [0/ YNbTpanacTepyM3oBaHHOrO MOMOKA, Peann3yemMoro B MHTEPHET-
marasnHe METRO Cash and Carry, npuxogutcs 6onbLue nonosuHbl (57,5 %) ToBapHbIX N03uLuia; 24,7 %,
16,4 % n 1,4 % nprxo4MTCs Ha CTEPUIN30BaHHOE, NacTePU30BaHHOE U Lie/IbHOE, COOTBETCTBEHHO.

Ha pucyHke 7 npefcTaBneHo 4epeBo 3aBMCMMOCTU TUMA YNakoBKW MOJSIOKa KOPOBLErO MUTLEBOTO,
peasim3yeMoro B nHTepHeT-marasvHe METRO Cash and Carry, 0T cpoka ero XpaHeHus.

Tun ynaxkoBKu

3HauyeHve % F

[l rv6kas ynakoska 8,22 6

O ynakoBka cpeaHeii xecTk 42,47 31

[ cnovucras ynakoska, cocti 49,32 36

UTOr O 100,00 73]
CpoK XpaHeHus

n=73 | X2=37,873(0,000) | DF=2 | HalDF=18,936

yfbTpanacTepu3oBaHHoe CTepU/M30BaHHOE, NacT epusoBaHHoe,
LeibHoe

3HayeHne % F 3HaveHue % F

[ ru6kas ynakoska 11,90 5| | ru6kas ynakoska 323 1

O] ynakoBka cpea Heiixectk 11,90 5 [] ynakoBka cpeg HeiixecTk 83,87 26

[ cnoncr as ynakoeka, cocrt 76,19 32 12,90 4

UTOro 100,00 42| |wToro 100,00 31|

O6LW WA NpoUgHT NpaBWIbHOWM Knaccudvkawumm: 79,45%(+30,14%)
Pwuc. 7. [lepeBo 3aBMCMMOCTU TUMNA YNAKOBKM MOJ/IOKa KOPOBLETO MUTLEBOI O, PEaIN3yeMOro B UHTep-
HeT-marasuHe METRO Cash and Carry, 0T cpoKa ero XpaHeHUs (MpeasioxeHo asTopamit)

Tak, U3 pucyHka 7 BUAHO, YTO B HanbonbLiem konuyectse (76,19 %) MOMIOKO KOPOBbE NMUTHEBOE
peanu3yeTcs B C/IONCTON YNaKOBKe, COCTOSALLEl U3 KOMOMHAL UM Pa3NnyHbIX MaTeprnanos, a CTepumn-
30BaHHOe, NacTepr30BaHHOE W Lie/IbHOE MOJIOKO, B OCHOBHOM, MEET YNaKoBKY CPefHel XeCTKOCTU
(83,87 %).

WNHTepeceH aHanu3 nocewaemocTu caiita delivery.metro-cc.ru no mecsuam (puc. 8), Ha OCHOBe JaH-
HbIX cepBuca bel.ru. Tak, KONMYECTBO 3aX0/0B Ha CaiT yBennuuioch B mapTe 2020 T. M0 CpaBHEHUIO C
(heBpanem Ha 49,1 %, B anpene — B 2,19 pasa, B Mae Mo cpaBHeHMIO ¢ heBpanem — B 1,7 pas. C utoHs,
M0C/e CHATMA KaPaHTUHHBIX OrPaHUYeHniA KONMYeCTBO 3aX0A0B Ha CaiT MOCTeNeHHO BbIPaBHMBAETCA 10
ypoBHs deBpans 2020 1. [13].
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Puc. 8. lInHamuKa noceLjaeMocT uHTepHeT-mMarasuHe METRO Cash and Carry B nepuog, ges-
panib-utonib 2020 T. (CoctasneHo no gaHHbIM [20])

KonmyecTBo NepexofoB Ha AaHHbIN CaiT Moc/e 3anpocoB B MOMCKOBbLIX CUCTEMAX aHa/IOrMYHO AUHA-
MUKe MOCeLLaemMoCTI 1 cocTaBnsAno: gespanb — 1039, MapT — 2124, utoHb — 1484, nons — 1384 [14].

CnepyeT 0TMETUTb, 4TO 98,39 % noceLyeHnin 66110 coBepLueHo 13 Poccuu, 0,45 % — 13 YepHoro-
pvu, 0,40 % — un3 YkpanHsl, 0,19 % — n3 CLUA, 0,1 % — 13 M epmaHun. KomyecTBo CCbINAOLLMXCA Ha
caliT JOMeHOB ¢ MapTa no uonb 2020 r. ysenmumnnocs ¢ 109 go 149 (+36,7 %). MHaeke kayecTsa canTa,
oLeHMBaeMbIin AHAEKC Bbipoc ¢ MapTa 2020 r. no ntonb Ha 800 nyHKTOB A0 8250 nyHKTOB [13].

AHanunsvpyemble AaHHble CBUAETENLCTBYHOT 00 YBE/IMYEHUN BHUMaHWS NOTpebuTenel K gaHHOMy
calTy, 0COBEeHHO B YC/10BMAX OFPaHUYeHHON BO3MOXHOCTU NPUObpeTeHns TOBapOB odiaiH. VIMeHHO
MO3TOMY MPeACTaBNsfeT NPaKTUYECKNIA MHTEPEC aHaNN3 BHUMaHWA 1 NOBeAEHNS NOTpebuTenein Ha faH-
HOM caiiTe.

KonnyecTBeHHbIN aHann3 acCopTUMEHTa NPOAYKLMM KOMMaHWUK cnegyeT AONOMHUTb KaueCTBEHHbI-
MU 1CCnefoBaHUAMU 0COBEHHOCTEN MOKYNaTe/lbCKOro NoBejeHUs Npu Bolbope ToBapa Ha OHaiH cTpa-
HULEe NPeanpuATMA, YTO MO3BOSIUT BbISBUTL aCUMMETPUIO B XKEaeMbIX M NPUOOpeTaeMbIX TOBapax,
(hakTOpbI, BAMSAIOLLME HA BbIGOP TOBApPOB, 0CO6EHHOCTM NPOCMOTPA OHNANH CTPaHNLbl. Of4HUM U3 MeTO-
[0B NOBEAEHYECKMNX UCCNeA0BaHUI ABNSETCS aiTPEKUHIOBbIA METOA, N3MEPSAIOLLMIA B3NS a3 — TO
€CTb MNOJIOXKEHVE N ABVXXEHUSA 7183, YTO MO3BO/ISET OLEHUTb NPOLO/HKUTENbHOCTb (PMKCaLMW PECTIOHAEH-
Tamu Ha NnpogykTax, 006beKTax, NOpsA0K BOCMPUATUSA 3/1IEMEHTOB UCCNeayeMoro 06beKTa, BbIsSIBUTb
K/oueBble 061aCTU (hmKcaumm u T.4.

VccnepoBaHyiem MCMONb30BaHUA [1a304BUraTeIbHOro MeToga A/151 U3yyeHWs B3aMMOAENCTBISA NOJb30-
BaTesieil ¢ Be6-CTpaHMLaMM U MHTEPHETOM B LIE/IOM 3aHMMa/IMCb Takue yuyeHble Kak bpogep A. [15],
Voxuma T. [16], Paiinep K. [17], MpaHka J1., Mloxmma T. [18]. Tak, y4eHble aHaIM3MPOBaaM YacToTy
C/I0B 3anpoca 1 OLeHMBANIN pPeakLMIo No/b30BaTeNel Ha HUX, UCMONb30Ba/IN OTC/IEXKMBAHUE ABUMKEHNS
rnas 4715 BbIBOAA O PefieBaHTHOCTU AOKYMEHTOB Ha 3Tane noucka MHpopmMawmm, n3yyaam ocobeHHoCTH
BOCMNPUATUA MHAOPMaLMK Ha IHTepHET-CTpaHuLe. Vicnonb3oBaHue eye-TPEKMHIOBOrO MeToAa NO3BO-
NINT OLEHUTb BHUMaHUeE K onpegefieHHbIM 00beKTaM Ha caliTe U OLEHWUTb YPOBEHb aCMMETPUN MEXAY
(hMKCHpPYeMbIMU 1 peaibHO BblGMpPaeMbIMU TOBapamu.

OcyuiecTs/ieH KOMMEKCHbIN HEMPOMapPKETUHIOBbIA 3KCMEPUMEHT MO UCCMeL0BaHNIO BU3yasilbHOIO
BHMUMaHWS 1 MHTepeca K TOBapaM Ha BUPTYaibHOM NOJIKe C UCNO/Ib30BaHMEM CTaLMOHaPHOr0 ainTpekepa
(Eye-tracker) VT 3mini ¢ MO EventID. MNony4eHHble faHHbIE COCTOANN M3 3aMMUCU MO3ULAM 3padka
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(thmkcaumn) 1 ABVXKeHWA rnasa (Cakkafbl), a TaKXKe N3MepeHns BU3yanbHOro BHUMaHWS Ha OHMaiiH cTpa-
HuLe Toprosoro npeanpuatia METRO Cash and Carry (delivery.metro-cc.ru/metro/molochnyie-produkty/
moloko/korovie) npu BbIGOPE KOPOBLETO MO/IOKA. Bce ncnbiTyeMble BbIGMPan MONOKO Ha JaHHOM Caii-
Te BrepBbIe.

dukKcauua rnas onpesenseTcsa kak NpoCTPaHCTBEHHO YCTOMYMBBIN B3rNAg, ANALWMIACA NpumepHO 200-
300 MWUNNNCEKYHA, B TEYEHWE KOTOPbIX BU3ya/lbHOE BHMaHWE HanpasneHo Ha OnpejeneHHyo 061acTb
BU3yasIbHOro 0To6paXkeHus [17].

OfHVIM U3 rNaBHbIX HEJOCTATKOB TEXHOMOIMMN METOZA 3annCH ABUKEHWSA 11a3 AB/IAETCA TO, YTO He
BCE I/1a3a MOryT ObITb OTC/IEXeHbl. KOHTaKTHbIE /INH3bI, O4KW 1 LiBET 3payka MOryT B/IMATbL Ha CNocoob-
HOCTb KaMepbl CIEeXXeHUA 3a rna3amu 3anmcblBaTb ABVKEHWA [/1a3, ClefoBaTeNibHO, He Bee (06b14HO 10—
20 % BbIGOPKM) NOTPEBUTENN MOTYT Y4aCcTBOBATb B UCC/IEL0BAHUM CNEXeHWs 3a rnasamu [19].

asogsuraresnibHoOe NoBefeHNe 26 UCNbITYeMbIX BbI10 3anMcaHo B Maccuee 13 1549 Habopos faH-
HbIX. B aKcnepyMeHTe y4yacTBoBav fBe reHAepHble rpynnbl: My>KUYnMHbl — 9 Yes. 1 KeHWUHbl — 17
yes. B Bo3pacTe oT 18 10 45 NneT, KOTopble NMENN HOPMa/ibHOe, HECKOPPEKTMPOBAHHOE 3peHNe. YyacT-
HUKW 6bINM NPeSyNPeXeHbl, YTO UX ABVXEHWA rna3 6yLyT KOHTPONMPOBATLCA BO BPEMS IKCTIEPUMEHTA.
TakKe y4aCTHUKM 3KCrepuMeHTa Oblniv MPOMHAOPMUPOBAHBI O LieNV UCCNEA0BaHMS, YBEAOM/IEHBI O TOM,
4TO BbIGOP MMV BUPTYa/bHbIX TOBAPOB HEOrPaHUYEH, TaKXe, KaK 1 BUPTyasibHble (DUHAHCOBbIE Pecyp-
Cbl, KOTOPbLIMW OHW pacnonaraiu.

Bu3yanbHblil CTUMYN OHMaViH CTPaHWLbI NPOeLypoBasics Ha 24-A10MOBbIi MOHUTOP C pa3peLLeHnem
1920 x 1080 nukceneid. ATPeKep pacronaranca Ha paccTosHUn 600 MM OT UCMbITYEMOro. YTon Kop-
pekuumn He npesbiwan 0.5°, 4TO COOTBETCTBYET NOrPELIHOCTM MopsAAka 5 MM. Pasvep BMPTYasibHOM
cTpaHunupl coctasnan 1903 x 5374 mm.

ANropuTM 0BHapYXXeHUS NS HAXOXKAEHMA LIeHTpa 3padka UMeeT HafeXHOCTb 98 % C TOYHOCTLIO
onpegeneHns 30Hbl +1 MM. Pe3ynbTatbl 66111 06paboTaHbl C MNOMOLLIbIO 3KOHOMUKO-MaTeMaTUYECKUX 1
CTaTUCTUYECKNX METOL0B aHa/In3a, pean3yemblx B cpefe SPSS 1 aBTOPCKMX pacyeToB. [JaHHbIe, Mo-
NyYeHHble C alnTpekepa, NepekoAMpPOoBaHbl B KapTbl BU3yaslbHON 3Ha4MmocTu B nporpamme OGAMA.

B npouecce akcnepuMeHTa, C Lie/bio OMNpefesieHns KonnyecTsa UKcaLmii B 30Hax UHTepeca (MHTe-
pecyeMblX MoTpe6uTesneli TOBapoB), UCMbITYEMbIM ObIfI0 NPELANOKEHO Ha AECTBYIOLLE MHTEPHET-CTPa-
HULLe MarasuHa BblbpaTb KOPOBbE MOIOKO. ACCOPTUMEHT NPOAYKLMM Ha caliTe Obln NpescTaseH pas-
NIYHLIMY TOBapHbIMY 6PeHaMM 1 LIeHOBBLIMU KaTErOpuaMU, fi19 BO3MOXXHOCTM Bblbopa Hanboree npu-
emM/1IeMOro ToBapa /19 UCMbITyembIX (puc. 9).
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Cnefyet OTMETUTb, YTO pasmep CTpaHuubl cocTasnset 5374 MM 1 Ana U3YYeHUsA BCEro accoptu-
MEHTa UCMbITYEMbIE MPOKPYUMBa/IV CTPAHWLY BHU3 1 BBEPX.

SKCNeprIMeHT MPOXOAWST B HECKO/IbKO 3Taros.

B pesynbrate akcnepumeHTa 6bis10 ONpegeneHo, YTo, HECMOTPA Ha 3HaYMUTE/bHbIA aCCOPTUMEHT,
NPeACTaB/ieHHbIN Ha CaiTe, UCMbITyeMble (PMKCUPOBAINCL HA M3BECTHbLIX UM OpeHaax, ocTaBnsas 6e3
BHMMaHUA MeHee n3BeCTHble (puc. 10).

OAHUM U3 LieHHbIX aCrneKToB OTC/IeXMBAHWA /133 ABNSETCA TO, YTO MOXHO OLIEHWUTb, KakK Ha CamoM
fieNle MPoCMaTpMBatoTCA 0TOBpaXKaeMble Ha CTpaHuLe ToBapbl. Pe3ynbTarbl, MonyyeHHble B X04e uc-
CNefj0BaHNs, CBUAETENLCTBYIOT, O TOM, YTO KaK >KEHLLMHbI, TaK U MY>XYMHbI, y4acTBYIOLLME B IKCNepy-
MEHTe, NPaKTUYeCK/ OAMHAKOBO (UKCUPOBA/IUCL HA OMPEeAE/IEHHbIX TOProBbIX MapKax MO/oKa, KOTo-
pble Peann3yroTCs B APYrMx TOProBbiX CeTX «[MpOCTOKBALUMHO», «Parmalat», «[JOMUK B AEPEBHE,
«BKyCHOTeeBO». [Mpn 3TOM, peasibHbIil BbIGOP B 60/bLUMHCTBE C/ly4aeB COBMas C 30HaMU (hnKcauum Ha
care.

WHTepeceH TOT (haKT, YTO TO/IbKO NOTPEOUTENN-XKEHLLMHBI PeasibHO BbIGUPaIM MONOYHbIA KOKTEb
TM «bBenblil ropofy», NpeAcTaBNeHHbIN Ha caliTe, XOTA (PUKCaLUW Ha JaHHOM ToBape Obl/N XapakTepHbl
W ANA MYXUUH. MUHUMaIbHOE KONMYECTBO PUKCALIMIA XapaKTePHO 15 TOProBbIX MapoK, He U3BECTHbIX
KpbIMCKOMY MOTpe6uTento: Monoko TM «bpatba UebypallKuHbl», «9QKOMUIK», «Thicsiva 03ep», «Ha-
LLIER AOMKMN».

HecmoTps Ha HEOrpaHNMYeHHOCTb (PUHAHCOBBIX PECYPCOB, MOTPEOUTENN BCe Xe HEe PUCKHYNN BbI6-
paTb MONOKO HOBOW, HEM3BECTHOM MM TOProBOW MapKu, YTO CrefyeT YYuTbIBaTb NPU NPOABUXKEHNN
MPOV3BOAUTENAMM [aHHbIX TOBAPOB Ha HOBbIM PbIHOK, B YACTHOCTU KPbIMCKUIA, MOCKO/bKY NOTPebuTenn
He roToBbl NpUobpeTaTb ToBapbl AaHHbIX TM.

TakKe 3KCNepUMEHT MoKasasl, YTo HambonbLUee KONMYECTBO (PUKcaLMii HabnopaeTcs Ha ToBapax,
pacnosioXXeHHbIX Ha NepBbIX ABYX IMCTax Npu NPOKPYyTKe. BHMMaHVe K ToBapam, pacnosio)KeHHbIM BHU-
3y caliTa MMHUMAa/IbHO Y BCEX UCMbITYEMbIX, YTO CBUAETE/NLCTBYET O PACCESAHHOM BHUMaHUW C YBEN-
YeHMeM BPEMEHM Ha MCCreOBaHNE aCCOPTMMEHTa TOBAPOB. [0/lyyeHHbIe JaHHbIe NMOLATBEPXKAAIOT BbIBOJ,
yueHblx Laura A. Granka, Thorsten Joachims, Geri Gay [18], KOTOpble 3KCNepMMEHTaIbHO [0Ka3anu,
4TO PrKCaLMA Ha 06beKTax Be3 NPOKPYTKN Hanboee MHTEHCUBHAS, a Kak TO/bKO UCMbITYeMbIR 3aryc-
KaeT NpOoKpy4mBaHue, 06bEKT CTAHOBUTCS MEHEE 3HAYMMbIM A5 BHUMaHUSA. STO HEOOXOAUMO YUUTbI-
BaTb MNPV pa3MeLLeHny acCopTUMEHTa TOBapoB Ha VIHTEpHeT-CTpaHuLe MarasvHa.

B Xoge akcneprMeHTa 6b1/10 TakXKe OnpesenieHo cpefHee Bpems (UKCaLMIn MYXUMH U XKEHLLMH B MC.
Ha ToBapax, NPeACTaB/IeHHbIX Ha UHTEPHET-CTpaHuLe (puc. 11).

B cpefiHeM Ha n3yyeHve HEM3BECTHbLIX TOBAPOB Kak MOTPeOUTENN-KEHLLMHDI, TaK 1 NOTpebuTen-
MYXXUWHbI, Tpatuan ot 100 4o 200 Mc, MpW 3TOM PECMOHAEHTbI MPaKTUYECKU He 13yyain ToBapbl, Haxo-
JAmecs B MocneHen NPoKpyTKe cainTa. Takke, HanbosbLLee KOIMYeCTBO BPEMEHN NOTPebuTen Tpa-
TUY Ha U3y4eHMe N3BECTHBIX U Hanbosee NONynspHbIX TOBAPOB.

Ha BTOpOM 3Tane akcrnepyMeHTa NPaKTUYECKWIA NHTEPeC NMPeLCTaBNAN0 CPaBHEHWE OCO3HAHHOMO
BblIOOpa TOBAPOB, CAEMAHHONO MYXXUVMHAMW M YKEHLLIMHAMU 1 UX MOACO3HATE/IbHOIO UHTepeca K npes-
CTaB/IeHHOW NPOAYKLMMW Ha caiiTe, MOCPeLCTBOM CPaBHEHWS KONMYeCTBa (IMKCaLUiA B BblENEHHbIX 30-
HaX UHTepeca 1 peasibHO BbIGPaHHbIX TOBApOB. B pe3ynbrare aHanm3a 661710 ONpeaeneHo, YTO XKEHLLMHDI
Bbl6pany 33 13 96 HaMeHOBaHWIA TOBapOB, MPeACTaBEHHbIX Ha CainTe, NPW 3TOM MHTEPecoBanmch 82
TOBapamu (3HayeHve KonmuecTsa gukcaumin > 10), T.e. MOXHO CKa3aTb, YTO aCUMMETPUS BblIGOpa COo-
ctasuna 40,2 %. Y MyX4uH Habnogaetcs uHas, 6onee CKpOMHas CUTyaums ¢ peasibHbIM BbIGOPOM
TOBapoB — 18 peasibHO BblGpaHHbLIX TOBApPOB M3 96 NpeACTaBNEHHbIX, MHTepece Obl BblAeneH K 69
HavVMeHOBaHMAM (3HauYeHWe KonmuecTsa hukcaumii > 10), acummeTpus Bbibopa cocTasuna 26,1 %.

BblBO/AbI

Ha ocHoBe nNpoBefieHHOro HeMPOMapKeTUHIOBOrO NCCNef0BaHNA MOXHO CAenaTb criegytoLme
BbIBOAbI.

MonyyeHHble pesynbTaTbl IKCNEepPYMeHTa CBUAETENLCTBYIOT O CrIeAYHOLLEM:

- MECTOPAaCMoNOXKeHMe NOTPeOUTENLCKMX TOBAPOB Ha BUPTYaIbHbIX MONKAaX UTPAET CYLLECTBEHHYIO
pOJib B MOKYMaTe/IbCKOM NMOBEAEHWUMN MPU UX BbIGOPE, NOCKO/bKY BHMaHWe NoTpebuTenei K ToBapam,
PacrosioXeHHbIM HVKe BTOPOW NPOKPYTKYM caiiTa CHMXKAEeTCs B 2 pasa, Hke 4 — B 3 pasa, K ToBapam,
PacnoNoXeHHbIM BHU3Y caliTa — NpakTUYeCcKn OTCYTCTBYET;
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- NOTPe6UTENN CKNOHHbI BbIONPaTh, B 60/1bLLEN CTEMEHW, M3BECTHbIE UM TOProBble MapK1 TOBapOB
[a@kKe C Y4eTOM HeorpaHMYeHHbIX (PMHAHCOBbLIX BO3MOXHOCTEN;

- TeHAEepHble 0OCOGEHHOCTM UrpatoT BaXKHYIO POJb B MOBEAEHUM NOTPebUTeNen, BCIeLCTBME Yero
TOMbKO KEHLLMHbI BbIGUPanu MOMOYHbIA KOKTenb TM «Benblit ropog», a My>4nmHbl — M0oko TM
«XopoLLiee eN10»

- KOMIMYEeCTBO (hMKCaLMiA N 06LLas NX NPOAO/HKUTENBHOCTb 3HAUYNTENIbHO KOPPENpOoBan C XKenae-
MbIM, HO He BCerfa peasibHO Bbl6paHHbIM TOBAPOM. [pun 3TOM CyMMapHas NPOAOMKUTENbHOCTL (PUKCa-
LK 6blna OPUEHTUPOM FeHAEPHBIX Pa3NNUNA B NPUHATUN PELLEHWIA OTHOCUTE/IbHO BbIGOPa TOBAPOB.
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